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    DYNAMICS OF DEVELOPMENT OF ELECTRONIC BUSINESS IN UZBEKISTAN 

 

Nuralieva M. Senior Lecturer, Department of Economic Theory, Tashkent Financial Institute 

 

ANNOTATION 

The results of the study of the dynamics of the development of electronic business in Uzbekistan are 

presented. It has been established that the dynamics of e-business are influenced by both 

technological trends and the dynamics of macroeconomic indicators, therefore, different segments 

of e-business react differently to changes in macroeconomic indicators. 
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INTRODUCTION 

Today we are talking about the merging of the virtual (online) and real (offline) spheres, about the 

emergence of the cyber physical world. Thanks to connecting to the Internet and sharing data, it is 

possible to use resources and infrastructure more efficiently, to rationally load capacity - this is how 

a mutual aid economy arises, or a shared consumption economy, the volume of which is already 

estimated at $ 150 billion. All these phenomena fundamentally change the structure of the global 

economic system. consumer capabilities, industry structure, the role of states. Given the new 

economic reality, Uzbekistan opens a unique chance to reorient the economy, ensuring its long-term 

sustainability. 

REVIEW OF THEORETICAL STUDIES 

The development of e-commerce has been studied by a sufficiently large number of scientists. A 

methodological approach to modeling the development of hybrid (online and offline) companies 

involves quantitative modeling and forecasting the development of companies at various levels 

(forecasting the turnover of electronic sales at the online level and forecasting the flow of orders at 

the offline level), which is caused by various factors affecting traditional and electronic channels 

sales. 

MAIN PART 

When analyzing the spread of e-business, it is important to identify the factors contributing to it. For 

this purpose, methods of cluster, factor, discriminant and regression analysis, as well as system 

modeling are widely used. In most of the early studies, the main factor was considered the economic 

development of the country, which was measured in terms of GDP per capita. As empirical studies 
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have shown, countries where this indicator is higher are usually more technologically advanced than 

less well-off ones. However, with the development and cheapening of technologies used, this factor 

has ceased to be so significant. The study of the factors that have the strongest influence on the 

spread of Internet technologies, analyzed the economic indicators of the country's development, 

human capital, legal environment and available technologies. In the countries - members of the 

OECD, even with the same level of socio-economic development, the speed of e-business 

development is quite different, an important factor was the country's openness policy. The 

distribution of e-business tools is influenced by income management policies and trade policy 

principles, but not by the level of education of the population, as originally intended. A study of the 

speed of e-business spread among a sample of 105 countries with high differentiation in terms of 

socio-economic development showed the greatest significance of per capita GDP, but its growth 

does not correlate with an increase in the speed of e-business spread. The factors of political and 

economic openness of the country and the development of the existing infrastructure also have a 

high impact. Analysis of data from 80 countries from 1995 to 2018 showed that the openness of the 

country affects the increase in the number of Internet users. Countries that account for the majority 

of world trade have the largest increase in the number of Internet users. Open trade policy has a 

strong positive effect on the spread of information and communication technology (ICT) tools in the 

Asia-Pacific region and the Islamic countries of the Middle East, and the impact of foreign direct 

investment is multidirectional: positive - in the Asia-Pacific region. The relationship between the 

speed of distribution of e-business tools and the level of education of employees, the cost of using 

Internet technologies and the availability of infrastructure, and the size of the company 

Today, the United States is the undisputed leader in the use of information computer technologies, 

in which the development of e-commerce has taken a firm place in the system of basic government 

priorities. 

All major US companies have already transferred their commerce to the electronic market. An e-

commerce enterprise, like any traditional enterprise, is currently viewed as a system of interrelated 

business processes aimed at achieving certain goals. Information technology is the “engine” of 

change that drives all parts of the company. They are used to support complex business processes 

that take place both within the company and between several companies, and enable them to 

jointly participate in decision-making, work with documents, share information, etc. 

Modern studies show that the most competitive today are those firms that are able to constantly 

improve with the technological innovations and implement them. 
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If we consider the development of e-commerce in the Republic of Uzbekistan, we can note the high 

rates of population in our region, compared with other countries of Central Asia, Kazakhstan and, 

suppose, for example, Singapore. (Table 1). The table shows that Uzbekistan has a high potential due 

to the high population 

.  

Country Population 

Uzbekistan  32,3 million people 

Kazakhstan 18,04 million people 

Tadjikistan 8,7 million people 

Kyrgyzstan 6 million people 

Turkmenistan 5,5 million people 

Singapore 5,6  million people 

However, still, one of the most important factors determining the level of involvement of the 

country's population in e-commerce is access to the Internet, the GDP per capita and the number of 

foreign investors involved in the development of the economy. 

At the beginning of 2016, Cisco predicted that by the end of 2016, the volume of global World Wide 

Web traffic would reach its maximum value in its entire history - 1 zettabyte, which corresponds to 1 

billion terabytes. The turn in 2 Zettabyte will be overcome already by 2019. Experts attribute such a 

rapid increase in the amount of transmitted information to the rapid growth in the popularity of 

mobile devices. This will lead to the fact that in 2019 personal computers will generate less than half 

of the total data flow, although as early as 2014 they accounted for 60%. In Uzbekistan, 

smartphones already play a dominant role in providing access to the Internet. Today, among the 

operating systems of Uznet, almost 60% are mobile. 
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Forecast of the number of Internet users in Uzbekistan 1

 

         __    -   Internet Speed (Mb/s) 

       ___    -   Internet Users (millions) 

Today, the government of our country faces the task of creating an effective legal framework that 

will simplify e-business procedures, stimulate the development of mobile money platforms and the 

use of electronic technologies, develop the necessary e-commerce infrastructure, increase trust in 

making deals via the Internet, and counteract cybercrime. In accordance with the Law of the 

Republic of Uzbekistan “On e-commerce”, e-commerce is the purchase and sale of goods (works, 

services), carried out in accordance with the contract concluded using information systems. E-

commerce will make it possible to change almost all the processes occurring in modern business, 

integrating them into a single whole, which in turn will allow the market for this sector of the 

economy to develop dynamically. For the development of e-commerce in our country, a program 

was adopted for the accelerated development of e-commerce, approved by the Decree of the 

President of the Republic of Uzbekistan dated May 14, 2018 No. PP-3724. The document provides 

for the provision of favorable conditions for e-commerce entities, in particular, the creation of the 

National Register of e-commerce entities. 

The national register of e-commerce entities is a single e-bank containing information on domestic 

e-commerce entities. The range of its main tasks and directions includes: 

- system monitoring and assessment of the status of implementation and development of electronic 

commerce, including the study of the effectiveness of the implementation of information systems 

and resources; 

                                                           
1 «Альманах Узбекистана—2016», Internet Live Stats, 
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- targeted analysis and preparation of proposals for the improvement of current legislation for the 

effective development of electronic commerce. 

The national registry was launched on July 1, 2018 in electronic format on the Internet portal 

www.e-tijorat.uz. 

The website contains instructions on how to apply for inclusion in the register and a contact phone 

number, by calling which you can get the necessary information on the subject of interest. 

The operator of the National Registry is the Center for the Development of the Electronic 

Government System (Center) under the Ministry for the Development of Information Technologies 

and Communications of the Republic of Uzbekistan, which also deals with the introduction, 

formation and further development of the registry. 

The register includes only those e-commerce entities whose income from the sale of goods and 

services in e-commerce is at least 80% of the total volume, confirmed by a bank certificate and a 

reference calculation of income from the sale of goods (works, services) in e-commerce. When 

included in the register, these entities will be considered payers of the single tax payment at a rate 

of 2%. 

Inclusion in the registry is carried out in several stages: 

At the first stage, the e-commerce entity submits an online application via the web site e-tijorat.uz. 

After filling and submitting the application at the second stage, the Center within 10 working days 

according to the first form considers the application. If it meets all the requirements, at the third 

stage, the Center notifies that the e-commerce subject is included in the list of rosters by email. 

Then, at the fourth stage, the State Tax Committee checks the tax reports of the e-commerce entity 

according to the second form (the forms are shown on the website). If the share of sales of goods 

(works, services) by e-commerce is at least 80 percent, at the sixth stage, the subject of e-commerce 

is included in the register as a payer of the single tax payment at a rate of 2%. 

In addition, on May 14, 2018, President Shavkat Mirziyoyev signed a decree "On measures to 

accelerate the development of e-commerce." The document approved the Program for the 

development of electronic commerce in the Republic of Uzbekistan for the years 2018-2021. The 

resolution notes the problems and shortcomings that “impede the creation of a full-fledged e-

commerce market in the country and the unhindered access of goods and services of domestic 

manufacturing enterprises to foreign markets.” 

By decree, electronic checks, receipts, messages and other methods to identify the parties to the 

transaction, formed by information systems in the provision of services by e-commerce participants, 
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executed in accordance with the legislation, are equal to receipts, coupons, tickets and other 

documents confirming payment for goods (services) . 

When carrying out e-commerce transactions by business entities, payment is allowed to be accepted 

in cash with the obligatory sending to the buyer via virtual terminals (E-POS) of an electronic check 

or other confirming document about acceptance of payment in cash with strict observance of the 

rules of cash collection to servicing banks. 

The e-commerce entities, when trading, received the right to make payments through corporate 

bank cards of business entities using payment terminals, as well as electronic payment systems. 

It has been established that the export of goods (services) worth up to $ 3,000, realized through e-

commerce, is carried out without entering information into the Unified electronic information 

system of foreign trade operations and clearance of cargo customs declaration, in accordance with 

the rules for the provision of postal services. 

All these measures will help to increase the number of participants in electronic commerce. 

However, there is a set of things that determine how e-commerce will develop. First, there is the 

market veiling, in Uzbekistan there are many legislative problems, regulatory aspects and the level of 

public access to the Internet as a whole. Now the percentage of users is just increasing, and today 

the consumption of entertainment content is at a consistently good level. Users go to the Internet 

not only for entertainment content, now there is a need for receiving information, and at the next 

stage a person begins to trust the Internet to make purchases there. 

Conclusion 

Now the share of e-commerce in Uzbekistan is less than 1%. By 2030, you can go up to 20%, and by 

2040, up to 50%. The market potential, which is now 1.2 billion dollars, could grow to 15 billion 

dollars and 50 billion dollars by the same years. All this is possible if everyone works in the same 

direction - business, government, individual entrepreneurs. 
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