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ABSTRACT 

 

This paper was designed to study the existence of materialistic values, relationship 

between materialistic values and career satisfaction among corporate executives, 

and relationship among sub-scales of materialistic values. Scope of study covered 

executives from three organizations (One each from telecommunication, information 

technology, business process outsourcing industry). The sample comprised of total 

90 executives. Sample was further divided into thirty executives each from three 

organizations. The results showed the strong influence and existence of materialistic 

values among the corporate executives as respondents agreed that one of most 

important achievement in life is to acquire material possessions. Mean scores of 

career satisfaction had shown moderate level of satisfaction among executives. 

Correlation analysis had shown negative correlation between materialistic values 

and career satisfaction i.e. more the existence of materialistic values, less the career 

satisfaction. Study revealed that a person, who is materialistic by nature, doesn’t 

easily get satisfied as he/she has strong desire to get more and more. 
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______________________________________________________________________________  

 

INTRODUCTION 

 

Change is the law of nature and life is changing at very fast pace. Earlier people used to have 

simple living, but changed scenario at global level i.e. world becoming global village, has 

opened up lucrative opportunities for people.  Now people are in a position to have attractive 

jobs and higher standards of living. This all led to materialistic attitude among employees. 

Materialism is a complex, multifaceted concept and agreement on its meaning is only 

approximate. The concept has been popularized in the mass media in response to America's 
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apparent preoccupation with consumer goods and has been variously and often loosely defined in 

the academic literature.  

Materialism reflects the importance a person attaches to worldly possessions. Materialism 

may be defined, as the extent to which, acquisition of physical possession of materialistic things 

is, considered as important in life. At the highest levels of materialism, such possessions assume 

a central place in a person's life and are believed to provide the greatest sources of satisfaction 

and dissatisfaction in life.  

Materialism is the importance ascribed to the ownership and acquisition of material 

goods in achieving major life goals or desired state (Richins & Dawson, 1992). Materialism 

comprises three domains: the use of possessions to judge the success of others and oneself, the 

centrality of possessions in a person's life, and the belief that possessions and their acquisition 

lead to happiness and life satisfaction. Individuals differ in the extent to which they display three 

different material values: success, centrality, and happiness (Richins, Mick, and Monroe, 2004). 

Materialistic people see and get into the procedure of conquering without thinking much. 

Richins and Dawson (1992) pointed that possessions can be the focus of one's life, becoming 

more important than religion, friends, and other achievements.  Materialism, per say, is not bad. 

In fact, the acquisition of material possessions is a natural and healthy part of one's life. But 

when quest for material possessions begin to interfere with other important aspects of life, 

materialism is likely to become harmful to the person or to society (Muncy and Eastman, 1998). 

Satisfaction is often termed as a "subjective" way of measuring quality of life, as opposed 

to the objective determination of quality of life based on indicators such as per capita income, 

mortality rates, years of schooling and so on. Career satisfaction may be defined as the extent of 

positive feelings or attitudes that individuals have towards their careers. It is the result of 

employee’s perception of how well their job provides those things which are viewed as 

important. It is an employee’s assessment, of how satisfied or dissatisfied he or she is with his or 

her career, is complex summation of number of discrete job elements.  

REVIEW OF LITERATURE  

MATERIALISM 

Richins and Dawson (1990) conducted studies on student samples suggested that at least 

three aspects of material values can be measured reliably and with some validity: possessions 

valued as symbols of success, possessions as a source of pleasure, and beliefs that more 

possessions lead to happiness. Measuring individual differences in materialism has been 

approached in a variety of ways. One approach has been to measure personality traits 

purportedly related to materialism (Belk 1984, 1985) and second approach has been to measure 

materialism based on its value conceptualization (Richins and Dawson, 1992). Materialism as a 

value influences the way that people interpret their environment and structure their life. 

Formative social influence of family and peers predict both the Belk’s and Richin’s materialism 

but difference between Belk's and Richins's materialism is explained on the grounds that Belk's 

materialism reflects personality whereas Richins's reflects personal values (Ahuvia et al., 2002).  
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Brewer and Porter (1993) pointed “Our lives today are dominated by the material objects 

that proliferate all around us, including the prospects and problems they afford.” Materialism is 

more or less, accepted as prevalent and very important in individuals’ life. It is a multi-

dimensional concept which includes not only traits, but attitudinal, behavioral, and value 

components as well. Christopher et al., (2005) explored the types of impressions materialistic 

people wish to convey to others and concluded that materialistic people tend to avoid 

supplication and ingratiation.  

There is an inverse relationship between materialism and psychological wellbeing 

(Christopher et al., 2009). A strong association between self-enhancement motives and 

materialism is evidenced (Karabati and Cemalcilar, 2010). The findings also validated the central 

assumption that materialism diminishes well-being. Materialism in adolescents is positively 

related with peer influence and is negatively related with satisfying interpersonal relationships 

and feelings of self-worth. Family structure did not have either a direct or a moderating effect on 

materialism (Flouri, 1999). 

Goldberg et al., (2003) suggested materialism has positive relation with shopping and 

negative relation with saving. More materialistic youth tend to shop more and save less. 

Materialistic values are also related to parental values as materialistic parents tend to have 

children who are more materialistic. Mateus and Francisco (2008) confirmed materialism as 

behavioural variable that was useful for forecasting the probability of an individual getting into 

debt in order to consume. 

Ryan and Suzanne (2001) concluded negative relationship between materialism and life 

as a whole. Individuals higher in materialism would be less satisfied with their life as a whole. 

Materialism is negatively correlated with people’s higher ethical standards as consumers, more 

materialistic consumers show less concern for ethical standards (Muncy and Eastman, 1998).  

CAREER SATISFACTION 

In simple words career satisfaction is sense of inner fulfillment and pride achieved when 

performing a particular job. Satisfaction occurs when an employee feels he has accomplished 

something having importance and value worthy of recognition, sense of joy. It is an overall 

attitude towards job, affected by many components. Perceived quality of work life has an impact 

on satisfaction of a person. It is the combination of individual characteristics, work life issues, 

and satisfaction that determines employees’ behavior and their intentions to leave their institution 

or career (Kuchinke, 2008). 

Porfeli and Mortimer (2010) indicated that gender and family roles moderate the 

association between intrinsic work value-reward dissonance and satisfaction. In addition, women 

who remained unmarried and childless exhibited the strongest associations between occupational 

rewards and satisfaction. Studies have shown that men and women prioritize their work and 

family roles differently and show different level of career satisfaction.  Women, throughout their 

career, and men in later years of career, affected most by work-family conflict. Socio emotional 

support also moderated the negative effects of work-family conflict on career satisfaction 

(Martins et al, 2002).  
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Hian and El'fred (2001) pointed that job satisfaction is associated with a higher level of 

top management support for ethical behavior, a more favorable ethical climate in the 

organization, and a stronger association between ethical behavior and career success. Mobility 

involving a major functional change is linked to individuals’ career anchors, while mobility 

closest to their current job is mostly influenced by job satisfaction variables (Mignonac, 2003).  

There is negative relationship between intelligence and career satisfaction for hourly jobs 

and positive relationship between intelligence and career satisfaction for managerial jobs 

(Lounsbury et al., 2004).Churchill et al., (1976) concluded the impact of organizational climate 

on job satisfaction.  Well being was found to moderate the relationship between job satisfaction 

and job separation and job satisfaction is strongly and negatively related to turnover when well 

being is low (Wright  and Bonett, 2007). 

MATERIALISM AND SATISFACTION 

Richins, 1994 pointed that male respondents tend to be more materialistic than their 

female counterparts and that materialistic individuals tended to have lower level of satisfaction 

with their lives. Low materialistic people were found to be more satisfied with overall lifel. The 

high materialistic groups of people were determined to be less satisfied with various aspects of 

life: friends, job, material comfort and money. Kau et al. (2000), Ryan and Suzanne, (2001) 

concluded negative relationship between materialism and life satisfaction as a whole.  

Individuals higher in materialism would be less satisfied with their life as a whole. Goldberg et 

al., (2003) proposed that there is no relation between a youth's level of materialism and parents' 

report of their child's level of happiness.  

OBJECTIVES OF THE STUDY 

       To study the perception of corporate executives regarding existence of materialistic 

values among them in the organizations under study. 

       To examine the level of career satisfaction among corporate executives in the 

organizations under study. 

       To examine the relationship between materialistic values and career satisfaction in the 

organizations under study. 

       To find the association among the subscales of materialistic values in the 

organizations under study. 

HYPOTHESES 

H01.  There is a significant relationship between materialistic values and career satisfaction in 

the organizations under study. 

H02.  There is a significant relationship between the dimensions of materialistic values and 

career satisfaction in the organizations under study. 
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H03.  There is a significant relationship among sub-scales of materialistic values in the 

organizations under study. 

RESEARCH DESIGN 

The study is empirical in nature. Study was conducted with total sample of 90 

respondents. Sample further divided into 30 executives each from three organizations (one each 

from telecommunication, information technology and business process outsourcing).  

INSTRUMENTS 

Primary data was collected through using two structured questionnaires “Material 

Values” by Richins and Dawson (1992) and “Career Satisfaction” by Greenhaus, Parasuraman 

and Wormly (1990). “Material Values” instrument consisted of 18 items and “Career 

Satisfaction” instrument consisted of 5 items. Material values instrument is further divided into 

three themes (success, acquisition centrality, pursuit of happiness).   

Possessions as defining “success”, is the extent to which one uses possessions as 

indicators of the success and achievement in life, both in judging oneself and others. 

“Acquisition centrality” is the extent to which one place possession acquisition at the center of 

one’s life and acquisitions as the pursuit of “happiness” is the belief that possessions are essential 

to satisfaction and well being in life.  

The cronbach alpha coefficient of the Materialistic Values and Career Satisfaction were found to 

be 0.84 and 0.69 respectively.  

ANALYSIS AND DISCUSSIONS  

Data collected through the questionnaires was analyzed to meet the objectives of the 

research, using descriptive analysis and correlation, to examine the existence of materialistic 

values and career satisfaction and relation between materialistic values and career satisfaction. 

Statistical package SPSS is used for analyzing the data. 

To study the level of materialistic values and career satisfaction among corporate executives 

TABLE 1: DESCRIPTIVE STATISTICS FOR MATERIALISTIC VALUES AND 

CAREER SATISFACTION 

  N Mean Std. Deviation 

Materialistic Values 90 57.6778 10.48469 

Career Satisfaction 90 16.8111 3.20426 

SUCCESS 90 19.3778 4.68221 

ACQUISTION 90 20.7000 4.38447 
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HAPPINESS 90 17.6000 3.52774 

              To examine the perception of corporate executives regarding materialistic values and 

career satisfaction, mean scores have confirmed the existence of materialistic values and career 

satisfaction among the corporate executives. Table-1 represents the mean and standard deviation 

of the career satisfaction and dimensions of materialistic values. It clearly indicates that the firms 

are having significant existence of materialistic values with overall mean= 57.67. Respondents, 

being corporate executives, as expected were slightly above the Richins and Dawson means on 

the centrality, happiness and success components and also above the Richins and Dawson means 

on the overall scale. All the dimensions of materialistic values have a mean above the 17.5. 

Acquisition has the highest mean (20.07) followed by success and happiness. Career satisfaction 

has shown the overall mean score of 16.81.    

HYPOTHESES TESTING 

There is a significant relationship between materialistic values and career satisfaction  

Results of the Karl Pearson correlation (see Table-2) shows that there is significant 

negative correlation (r = -0.360) between materialistic values and career satisfaction. It implies 

that higher the existence of materialistic values among corporate executives, lower will be career 

satisfaction.  

TABLE 2: CORRELATIONS 

   
Materialistic 

Values 

Career 

Satisfaction 

Materialistic Values Pearson Correlation 1 -.360(**) 

Sig. (2-tailed) . .000 

N 90 90 

Career Satisfaction Pearson Correlation -.360(**) 1 

Sig. (2-tailed) .000 . 

N 90 90 

**  Correlation is significant at the 0.01 level (2-tailed). 

Table-2 suggests significant negative relationship between materialistic values and career 

satisfaction. Therefore the hypothesis (H01) is accepted. 

There is a significant relationship between dimensions of materialistic values and career 

satisfaction  
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Results of Karl Pearson’s correlation (see Table-3) suggests that there is significant 

relationship between all the dimensions, success (r= -0.355), acquisition (r= -0.284), happiness (r 

= -0.244) of materialism scale and career satisfaction as a whole.   

Success and acquisition dimensions of materialism have shown highly significant 

correlation with career satisfaction level.  All of the dimensions of materialism showing  

TABLE-3 CORRELATIONS 

 

  
CAREER 

SATISFACTION SUCCESS ACQUISITION HAPPINES 

CAREER 

SATISFACTION 

Pearson 

Correlation 
1 -.355(**) -.284(**) -.244(*) 

  Sig. (2-

tailed) 
. .001 .007 .020 

  N 90 90 90 90 

SUCCESS Pearson 

Correlation 
-.355(**) 1 .630(**) .432(**) 

  Sig. (2-

tailed) 
.001 . .000 .000 

  N 90 90 90 90 

ACQUISITION Pearson 

Correlation 
-.284(**) .630(**) 1 .524(**) 

  Sig. (2-

tailed) 
.007 .000 . .000 

  N 90 90 90 90 

HAPPINES Pearson 

Correlation 
-.244(*) .432(**) .524(**) 1 

  Sig. (2-

tailed) 
.020 .000 .000 . 

  N 90 90 90 90 

** Correlation is significant at the 0.01 level (2-tailed). 

* Correlation is significant at the 0.05 level (2-tailed). 



APJRBM                         Volume 3, Issue 1 (January, 2012)             ISSN 2229-4104 
 

Sri Krishna International Research & Educational Consortium 
http://www.skirec.com 

 - 37 - 
 

 

 

negative signs imply that higher levels of materialism are negatively associated with career 

satisfaction. Among the three dimensions of materialism, possession as defining success has 

shown the highest significant negative relation (r= -0.355) with career satisfaction. Executives, 

who gave more importance, to possession of materialistic things are less satisfied with career. 

Table-3 suggests significant negative relationship between all the dimensions of 

materialistic values and career satisfaction as a whole. Therefore the hypothesis (H02) is 

accepted. 

There is a significant relationship among sub scales of materialistic values. 

Results of Karl Pearsons’s correlation (see Table-4) represent the significant positive 

relationship among all the dimensions of the materialism scale. Possessions defining success 

shows positive relation with acquisition centrality (r=0.630) and happiness   (r = 0.432).  

Acquisition centrality shows positive relation with happiness (r= 0.524).  

Possession defining success and acquisition centrality (r=0.630) have shown the strong 

positive relation indicating individuals’ belief that possessions are indicators of success and 

achievement in life and are essential for satisfaction and well-being. 

TABLE-4 CORRELATIONS 

   SUCCESS ACQUISTN HAPPINES 

SUCCESS Pearson Correlation 1 .630(**) .432(**) 

Sig. (2-tailed) . .000 .000 

N 90 90 90 

ACQUISTN Pearson Correlation .630(**) 1 .524(**) 

Sig. (2-tailed) .000 . .000 

N 90 90 90 

HAPPINES Pearson Correlation .432(**) .524(**) 1 

Sig. (2-tailed) .000 .000 . 

N 90 90 90 

** Correlation is significant at the 0.01 level (2-tailed). 
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 Table-4 suggests significant positive relationship among all the sub scales of materialistic 

values. Therefore the hypothesis (H03) is accepted. 

FINDINGS AND CONCLUSIONS  

Present study tried to find the relation between existence of materialistic values and career 

satisfaction among corporate executives. Results concluded negative relation between 

materialism and career satisfaction, i.e. more the existence of materialistic values, less the career 

satisfaction. A person, who is materialistic by nature, doesn’t easily get satisfied as he/she has 

strong desire to get more and more. Overall mean scores have indicated the strong presence of 

materialistic values among corporate executive.  Mean scores regarding career satisfaction had 

shown moderate level of satisfaction. Correlation analysis had shown negative correlation (r = -

0.360) between materialistic values and career satisfaction. Study concluded the existence of 

positive relation among the sub scales of materialistic values scale, showing highest positive 

relation between possession defining success and acquisition centrality (r=0.630) 
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