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ABSTRACT 

The study examined the impact of motivational factors on visiting dark tourism site, (a case 

study of Narayanhiti palace museum). Different variables were compiled under push and pull 

motivational factors. Morbid curiosity and remembrances were categorized under push 

factors whereas; education, heritage, and artifacts were compiled under pull factors. The 

study is quantitative in nature,with exploratory and descriptive research design. Data were 

collected using survey questionnaire where 190 samples were analysed. The correlation and a 

regression analysis were conducted to examine the relationship and impact of proposed 

variables to visit the dark tourism site. Correlation test revealed the significant positive 

correlation among variables and visiting the dark site Narayanhiti palace museum and 

subsequently, regression analysis revealed that morbid curiosity, heritage and artifacts had 

significant impact on visitors to visit Narayanhiti palace museum. Other motivational factors 

include Royal lifestyle, see massacre site, history of Nepal, to spend time with family and 

friends, Curiosity to know the Royal family and Palace, and painting and arts. etc.  
Keywords: dark tourism, morbid curiosity, remembrance, education, heritage, and artifacts 

 

BACKGROUND 

Death is finite and mortality is a fate attached to human beings, which is inevitable and cannot 

be outrun by one destiny. Death is a part of human life and everybody has to face it and it‟s a bitter 

truth. Seaton (2010) discussed that human fascination to travel and experience associated with death 

can be seen from ancient times. People traveled to dark places associated with death, disasters, and 

violence either for definite intention or for another purpose. Foley and Lennon (1996) first coined the 

term dark tourism, the term dark tourism relates to the presentation and consumption of real and 

commodified death and disaster sites. Later these scholars stated that dark tourism is an indication of 

postmodernity. Different scholars came up with the term to describe the concept of travel motivation 

to dark sites i.e. related to death or violence. Seaton (2010) argues dark tourism was traditional travel 

that evolved through profound shifts in the history of European culture and influenced by Christianity, 

Antiquarianism, and Romanticism. Tourists‟ visitation of sites associated with death and depravity 

may be a phenomenon of contemporary western society but its antecedents can be seen in earlier 

http://www.skirec.org/


 

ECONSPEAK: A Journal of Advances in Management IT & Social Sciences, 
Vol. 11, Issue 2, February 2021  Impact Factor 6.569   ISSN: (2231-4571) 
www.skirec.org Email Id: skirec.org@gmail.com 

 

 
An International Double-Blind, Peer Reviewed, Refereed Open Access Journal - Included in the International Indexing Directories 

 
Page 25 

fascinations with ancient gladiatorial combats, public executions, and pilgrimages (Ria, Sheena, 

&Nigal, 2007). 

 

Different scholars have given a different name to the phenomenon of dark tourism like Chris 

Rojek (1993) termed black spot, Seaton (1996) termed Thanatourism, Foley and Lennon (1996) 

termed dark tourism, Bloom (2000) termed morbid tourism. However, the most widely used in the 

literature of academic study is dark tourism. Despite numerous terms given to dark tourism, these all 

scholars have addressed and linked tourism with death, disaster, catastrophe, and violence, to dark 

tourism, and have made a significant contribution in the field of academic studies relevant to dark 

tourism (Stone & Richard, 2009). Smith and Croy (2005), however, claimed that considerable 

attention has been paid to the supply side of dark tourism, whereas, numerous case study by (Lennon 

& Foley, 1996, 1999; Seaton, 1998; Strange &Kempa, 2003) stated that little attention was paid to 

demand (i.e., motivation). Likewise, (Stone & Sharply, 2008; Stone,2011) indicated as a subject 

matter is still under investigation, especially concerning visitor motivation and on-site conduct in 

those locations without a third party or commercial involvement. 

 

Nepal has prospects and opportunities for dark tourism growth, the discovery of mummies and 200 

years of human skulls in the upper mustang Himalayan cave can offer a sense of brutality inflicted by 

ancient people (Athans, 2014). Places like Barpak inGorkha which was devastated by the earthquake 

could be converted into a shrine as a dark tourism product by crafting the name of deceased citizens 

on a stone wall, a symbol of tribute and reverence for those who had lost their lives in a tragic 

incident. Nepal has a history of war within the country when Prithivi Narayan Shah moved for the 

unification of Nepal; thousands of people had lost their lives in the battle between Nuwakot and 

Gorkha. This battlefield can be turned into dark shrines that can be used for education and 

remembrance purposes for those who have lost their lives. Likewise, the massacre took place on 16 

Kartik 1903 BC (1846 October 30) in Bhandarkhal Garden.  The Nepalese Royal massacre took place 

in a house on the grounds of Narayanhiti on 1 June 2001. The current research has explored the reason 

for the growing captivation of people to visit a dark site like Narayanhiti palace museum and 

constructed the variables under the push and pulls motivation factors. Furthermore proposes to 

identify, which motivation factor plays a major role in attracting tourists to visit Narayanhiti palace 

museum?  

 

TRAGEDY AT NARYANHITI PALACE MUSEUM 
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The Narayanhiti Palace Museum went through a tragic time when Crown Prince Dipendra 

shot members of the royal family and King Birendra and Queen Aishwarya were both killed. This 

national tragedy at the Narayanhiti Palace Museum took the lives of seven Royal family members 

including the crown prince who is believed to have shot himself. A visit to the Narayanhiti Palace 

Museum will provide anyone with an opportunity to see many prized possessions of important 

historical significance. The palace area covers (30 hectares (74 acres)) and is fully secured with gate-

controlled walls on all sides. The palace, as previously discussed in Kathmandu's history, was the 

scene of a gruesome tragedy, termed “Nepal‟s greatest tragedy”, on June 1, 2001, the then king 

Birendra, Queen Aishwarya, and his family members were killed in a massacre. The purpose of this 

study is an attempt to examine what motivates visitors to visit Narayanhiti palace museums. Stone 

(2006) has developed a dark tourism typology to categorize the products based on the shades and 

level of darkness, ranging from lightest to darkest spectrum and Narayanhiti palace museums is a dark 

spectrum, which falls under the category of the dark shrine.  

 

Research Objectives 

RO1: To analyze the impact of push factors (morbid curiosity, and remembrance) onvisitors‟ 

motivation to visit Narayanhiti palace museum? 

RO2: To examine the impact of pull factors (heritage, artifact, and education) onvisitors‟ motivation 

to visit Narayanhiti palace museum? 

 

LITERATURE REVIEW  

 

The theories and key variables under the study have been discussed in this Section 

 

DARK TOURISM: TOWARDS A TYPOLOGY 

 

Seaton (1996) notion of continuum intensity, reflecting the extent to which an interest in death is 

more general than person-specific, evidently exists an almost infinite variety of forms of consumption 

of dark tourism. Undoubtedly the morbid curiosity, voyeurism may be the certain drive to visit dark 

sites. Such as, Rojak's (1997) sensation visits to disaster sites, the interest in death is minimal or 

nonexistent. For example, the draw of the TajMahal in India is most likely because of its iconic status 

rather than its function as a tomb. To develop the typology of dark tourism consumption, Sharply 

(2005) adopted Holt's (1995) early typology of consumption practices, in which four metaphors of 

consumption are proposed. Applying these to dark tourism, various shades of dark tourism emerges. 
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1. Dark experience. 2) Dark tourism as play. 3) Dark tourism as integration. 4) Dark tourism as a 

classification. Sharply (2005) proposed the dark tourism supply and demand to help to understand the 

relationship between attraction and tourists visiting them. This model views the degree to which 

fascination with death and suffering is a factor of consumption. The four shades of dark tourism are; 

● Pale tourism: minimal or limited interest in death when visiting sites unintended to be tourist 

attractions. 

● Grey tourism demand: tourists have a fascination with death visiting unintended tourism sites. 

● Grey tourism supply: these sites are intentionally developed to exploit death, but attract 

visitors with some, but not dominant, interests in death. 

● Black tourism: Pure dark tourism. There is a strong fascination with death, which is satisfied 

by the purposeful supply of experiences intended to satisfy this fascination. 

 

SEVEN DARK SUPPLIERS- THE DARK TOURISM PRODUCT 

 

Stone (2006) has defined seven types of dark tourism supplies Dark fun factories; A Dark Fun 

Factory alludes to those visitor sites, attractions, and tours that predominantly have an entertainment 

focus and commercial ethic, and which present real or fictional death and macabre events. 2). Dark 

exhibition; Dark Exhibitions refer to those exhibitions and sites which essentially blend the product 

design to reflect education and potential learning opportunities 3). Dark dungeons: Dark Dungeons 

refer to those sites and attractions, which present bygone penal and justice codes to the present-day 

consumer, and revolve around (former) prisons and courthouses. 4). Dark resting place: Dark Resting 

Places include cemeteries or graves especially those belonging to celebrities and other famous 

people.5). Dark shrines: Dark Shrines are those sites, which essentially „trade‟ on the act of 

remembrance and respect for the recently deceased. 6). Dark conflict sites: Dark Conflict Sites, in 

other words, war battlefields, have a commemorative and educational concept. 7). Dark genocide: 

Genocide Camp characterizes places connected to brutality, genocide, and belongs to the darkest 

attractions within the “dark tourism spectrum”. 

 

DARK TOURISM: A SPECTRUM OF SUPPLY 

 

Dark tourism products are multifaceted because of their convoluted product design and 

attributes which completely differ from one product to another. The term dark associated with tourism 

is too broad to define every layer of the dark tourism supply. So, it is prudent to analyze the multitude 

shades of dark tourism concerning its identifiable products characteristics, attributes, and perception 
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(Stone,2006). One such study was conducted by Kempa and Strange(2003) where the examination of 

two formal penal institutions and the influence of external bodies upon the interpretation within these 

institutions explain; 

 

The first examination was carried on the formal US prison of Alcatraz where infamous 

criminals were held captive for their heinous crimes which are now converted into a rock for 

the Hollywood people to shoot their movies. Whereas at the same time the authors also 

examined, the Robben Island, in South Africa where the famous politicians were held in the 

apartheid era.  The levels of darkness in the products were differed because of the way they 

were presented and influenced by the external bodies. Alcatraz penal are commodified and 

presented for commercial purposes whereas, the Robben Island is presented for education, 

remembrance, and commemoration. Therefore, the Alcatraz prison comes under the shades of 

lightest dark tourism whereas Robben Island comes under the dark side of tourism.  

 

 

DEVELOPMENT OF CONCEPTUAL MODEL AND RESEARCH HYPOTHESIS 

 

Mudzanani (2014) in the study, why death is so attractive, an analysis of tourists‟ motives for 

visiting hector Peterson memorial and museum in south Africa found history and heritage; novelty; 

relaxation; nostalgia; respect to deceased; and education and media plays a significant role in 

motivating tourist to visit the site. Similarly, Puryova (2013) in the study, examining main motivation 

factors in dark tourism: Gallipoli, turkey found history, remembrance, education, survivor's guilt, 

curiosity, and artifacts play a significant role besides this other factors such as; part of culture and 

heritage; respect the victims, emotionally involved; fascination with death; and learn more about the 

background also played a significant role. In the same way Gaya (2013) in the study about the 

Understanding motivation of visitors at dark tourism sites: a case study of August 7
th
 memorial park, 

Kenya found Pull factors (Media, location, cultural heritage and identity, remembrance, and 

education) played a dominant role whereas (Artifacts and exhibit) least dominant motivational factors, 

likewise Push factors (Curiosity and novelty) played a minimum role in visitor motivation. Other 

motivational factors include; relaxation, Citharas and peace, Change, Art in the park, and Commerce. 

The study was done by Cakmak (2013) under the topic, understanding visitor‟s motivation at the site 

of death and disaster: the case study of the former transit camp waster brook, the Netherland, found 

self-understanding, curiosity, conscience, a must-see place to visit as a main motivating factor. 
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Many scholars have suggested different reasons for visiting dark sites. Seaton (1996) 

developed five motivations based on behavioral aspects 1). Travel to witness public enactments of 

death. 2). Travel to see sites of mass and individual after they have occurred. 3). Travel to internment 

sites. 4). Travel to view materials evidence and symbolic representation of the particular death. 6). 

Travel for re-enactment and simulation of death. Dan (1998, as cited in Brain, Poria, & Oren, 2011) 

suggested the following possible motivators: 1). The desire to overcome the phantom. 2). Nostalgia. 

3). Search for novelty. 4) Basic bloodlust. 5). Celebration of crime and deviance. 6). Interesting in 

challenging one‟s sense of mortality. Seaton and Lennon (2004) suggested that another potential 

motivation for dark tourism is schadenfreude or the secret pleasure in witnessing the misfortune of 

others. Ashworth (2000) suggests that potential motives in dark tourism as; 1). Satisfying curiosity 

about unusual. 2). Emphatic identification. 3). Seeking self-identification and self-understanding. 4). 

Being entertained by horrific occurrences and the suffering of others. 

 

An article of travelling to a morbid destination by (Teicther, 2015) discussed the journey of 

Ambroisetezenas to the morbid destination, at Latvia's Karostasscietum, a former military prison, 

where a group of students was locked up in a cell for the night, only to be awakened violently at 2 pm 

to endure the interrogation from guards. Tourist love put themselves in the shoes of victims just to 

have an experience of their suffering and death. Stone and Sharpley (2008) argue that as a 

consequence of curiosity, tourists may implicitly take away meanings of mortality from their visit, 

rather than explicitly seek to contemplate death and dying as a primary motivation to visit any dark 

According to Young (1993; Lennon and Foley; 1999) remembrance can be seen as, a vital human 

activity that connects us to our past and our future, and the ways we remember define us in the 

present. Remembrance and respect for deceased people are the primary purpose of tourists to visit 

Robben Island (Strange &Kampa, 2003). People visit a site like the Althorp, Prince Diana family 

home, and a gravesite, today, most visitors to Althorp come to see Diana‟s childhood home which can 

be visited by guided tours (Arfin, 2018). Cultural interest, including history, represents an important 

motivation for the overall satisfaction of travel (Crompton, 1979).  

 

Educational elements encourage tourists to be aware of increasing satisfaction and 

meaningfulness of tour. Education, remembrance, and the strengthening of national identity are the 

key drives to visit dark sites (Farmaki, 2013). Education can offer a form of catharsis, visit sites of 

death and suffering and tributes, allow visitors to better understand the death (Seaton, 1996). In the 

context of Narayanhiti palace museums, the individual could visit to learn about the history of a royal 

family member and their lavish lifestyle and the perfect example of greed for power that destroys the 
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entire blood life of the royal family. Logan and Reeves (2009) discussed that there is growing interest 

in the heritage associated with dark events of the past at both international and national levels (as cited 

in Roxanna & Gilmore, 2015). Especially the places and sites that have a long and painful history like 

massacre and genocide sites, formal penal institutions, battlefields, museums, and many more. These 

sites are converted into heritage sites which had a dark history in the past. A museum is an institution 

that tries to represent the essence of cultural significance remaining from ancient times and through 

exhibits make them available to the visitors to understand the value of the past within the shortest 

possible time (Rouhi, 2017). In the context of Narayanhiti palace museums, the artifacts that are 

available in the museum can reflect the foundation of the culture and history of Nepal.   

 

Seaton, (1996 as cited in Stephanine, 2003) in the classification of Thanatourism, developed 

one important reason why people are interested to visit such places. The scholar stated that individuals 

travel to see physical proof or symbolic representation of death in places that are not directly 

connected with war or another tragedy. By those places, the scholar meant for instance museums 

where visitors can experience tragic events through displayed artifacts. A good example of it is the 

exhibition related to the Titanic disaster. Artifacts from this iconic shipwreck were the key article that 

pulled visitors to see this unique exposition. Auschwitz Birkenau camp encompasses artifacts like 

children's shoes, blankets shared by prisoners, a wooden box made in Auschwitz by Bronislaw Czech, 

a Polish prisoner. Czech became involved in the anti-German resistance movement in 1939, 

presumably as a mountain courier, belt buckle from German, uniforms, pair of eyeglasses, which 

belonged to Jews victims, etc.(Berendt, 2017). These artifacts can help the tourists to relate to the 

atrocity faced by Jews people. Likewise, the maritime museum in London encompasses the artifacts 

like Nelson‟s ship in a bottle, remaining belongings, and artifacts from the Titanic, etc. (Royal 

Museum Greenwich-home- National maritime museum, n.d.). Based on the discussion and evidence 

provided above the conceptual framework developed for the study is presented below; 

 

 

 

 

 

 

 

 

 

 

Push factors  
Morbid curiosity  

Remembrance 

Pull factors  
Education  
Heritage  

Artifacts 
 

 

Dark tourism site (case 

study of Narayanhiti 

palace museum) 
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Source: Adopted from different articles, journals, thesis, and book 

 

Research Gap 

 

Currently, there are substantial research papers on dark tourism, Blackspot, and Thanatourism 

Lennon and Foley (1996) claim that “there has been significant growth in tourism associated with 

sites of death, disaster, and depravity” (46). However, in the context of Nepal, the subject pertinent to 

dark tourism is under-researched and there is a need for an empirical study on dark tourism, especially 

on motivation factors to visit dark tourism sites. So, the researcher had taken the Narayanhiti palace 

museum as a dark site and proposed the different variables under push and pull factors to uncover the 

motivation of visitors to visit the Narayanhiti palace museum.  On the basis of gap identified the 

hypothesis formulated for the current study are as follows; 

 

RESEARCH HYPOTHESIS 

 

H1: There is a significant impact of morbid curiosity on visiting Narayanhiti palace museum. 

H2: There is a significant impact of remembrance on visiting Narayanhiti palace museum. 

H3: There is a significant impact of education on visiting Narayanhiti palace museum. 

H4: There is a significant impact of heritage on visiting Narayanhiti palace museum. 

H5: There is a significant impact of artifacts on visiting Narayanhiti palace museum. 

 

RESEARCH DESIGN   

The current research adopted a quantitative method with exploratory research and descriptive 

research design. Quantitative research design is used as it is concerned with describing variables 

under study and the relationship between them. The exploratory research design is used as no 

previous research in the context of Nepal in dark tourism. Descriptive design is used to identify the 

motivation factors. The exact number of the population of the study is unknown. So the current 
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researcher followed Rose, Sprinks&Canhoto(2015) method to calculate sample size for an unknown 

population.  To examine the motivation factors of tourists to visit the Narayanhiti palace museum, a 

convenience sampling technique was used to track the respondents who visit the Narayanhiti palace 

museum. Data were collected using a survey questionnaire with the tourists who visited Narayanhiti 

palace museum in April and May of 2019.  In total 250 questionnaires were distributed to Nepalese 

and foreign visitors, out of which 190 complete questionnaires were returned, and among 190, 93 

were international tourists and 97 were Nepalese visitors. The study used correlation and regression 

analysis to test the inter-relationship of dependent and independent variables. The analysis is 

necessary as it helps researchers to evaluate the causal effect of one variable on other variables. 

 

RELIABILITY AND VALIDITY 

The reliability of the item scale is tested by calculation of Cronbach‟s alpha. In this study, 

Cronbach‟s alpha is calculated to measure the reliability of the item scales such as morbid curiosity, 

remembrance, education, heritage, and artifacts. Cronbach‟s Alpha also helps to decide if there are 

items that are necessary to be removed from the scale to improve the reliability. Generally, a 

coefficient of at least 0.70 is considered as a good indication of construct reliability (Nunnally, 1978). 

 

Table 1: Reliability Statistics 

 

Variables Number of items Cronbach’s alpha 

Morbid Curiosity 

Remembrance 

Education 

Heritage 

Artifact 

3 

3 

3 

2 

4 

 

0.705 

0.788 

0.769 

0.754 

0.793 

Note: From authors survey 2019   

 

Table 1 demonstrates the reliability statistics of the variable taken for the study. The Cronbach‟s alpha 

for morbid curiosity, remembrance, education, heritage, and artifact is 0.705, 0.788, 0.769, 0.754, and 

0.793 respectively, which indicate an acceptable degree of reliability. 

 

DEMOGRAPHIC CHARACTERISTICS 
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This section explains the demographic characteristics of the respondents. In this section, the 

respondent's profile has been analysed in terms of gender, age, religion, and residency. 

 

Table 2: Demographic characteristics of the respondent  

 Frequency Percent 

Gender of the 

Respondent 

 

Male 

Female 

 

108 

82 

 

56.8 

43.2 

 

Age of the 

Respondent 

 

 

 

 

 

18-24 

25-34 

35-44 

45-54 

55-64 

Above 65 

 

56 

82 

33 

6 

8 

2 

 

29.5 

43.2 

17.4 

3.2 

4.2 

2.6 

 

Religion of the 

Respondent 

 

Hinduism 

Buddhism 

Muslim 

Christianity 

Others 

Atheist 

123 

3 

3 

33 

8 

20 

64.7 

1.6 

1.6 

17.4 

4.2 

10.5 

Are you a resident of 

Nepal 

Yes 

No 

97 

93 

51.1 

48.9 

 

 

 

 

 

 

 

 

Table 3: Other Motivational Factors of Visitors to Visit Narayanhiti Palace Museum 
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Motivational factors Number of tourists 

How royal family lived/ lifestyle 48 

How they died/ massacre site  57 

History of Nepal/ Palace 30 

To spent time with family and friends 17 

Curiosity to know royal family and Palace 18 

Painting/arts 16 

Culture  10 

Entertainment  6 

Garden  6 

Royal throne/crown 6 

Travel journal/ recommended by friends and family 5 

Respect royal family 4 

Interesting place/ famous tourists spot 4 

Tradition 1 

Decoration  1 

Management  1 

 

ANALYSIS AND DISCUSSION 

 

The purpose of the study is to examine the association between push and pull motivation 

factors and travel to a dark tourism site (Narayanhiti palace museum) and the impact of the former on 

later. In the context of Narayanhiti palace museum for which correlation and regression analysis on 

data is performed. 

The data analysis as presented in Table 4 reveals that the motivation factors are statistically 

correlated at a 5 percent level of significance (on a two-tailed test) with travel to dark tourism sites 

(Narayanhiti palace museum). 

 

 

Table 4: Correlation Analysis 

Variables  Dark 

Tourism 

Remembrance 

 

Morbid 

Curiosity 

 

Education 

 

Heritage 

 

Artifacts 

Dark Tourism  1      
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Remembrance 

Morbid Curiosity 

Education 

Heritage 

Artifacts 

.304** 

.526** 

.247** 

.301** 

.122** 

1 

.574** 

.428** 

.307** 

.163* 

 

1 

.420** 

.348** 

.167** 

 

 

1 

.459** 

.373** 

 

 

 

1 

.122** 

 

 

 

 

1 

* Correlation is significant at the 0.01 level (2-tailed). 

**Correlation is significant at the 0.05 level (2-tailed). 

Note: Based on the author's survey 2019 

 

According to the results presented in Table 4, the correlation coefficients between the dark 

tourism site travel (Narayanhiti palace museum) and motivation factors have posted a statistically 

significant, positive association; The correlation coefficient between dark tourism site and 

remembrance, morbid curiosity, education, heritage, and artifacts are .304, .526, .247, .301, and .122 

respectively, which is statistically significant at 5% this indicates that there is a significant 

relationship between the factors. 

 

Since there is a significant correlation between push (remembrance and morbid curiosity) and 

pull (education, heritage, and artifacts) motivation factors. It permits performing a regression analysis 

to examine the impact of these factors on travel to Narayanhiti palace museum. The result of linear 

regression is presented below; 

 

Table 5: Regression analysis 

a. Dependent Variable: travel to a dark tourism site 

b. Predictors: (Constant), Artifacts, Remembrance, Education, 

Heritage, Morbid curiosity 

Beta   t-test Sig 

Constant  18.280 9.324 .000 

Remembrance -.021 -.194 .846 

Morbid curiosity .699 6.222 .000 

Education -.024 -.160 .873 

Heritage .406 2.008 .004 

Artifacts .049 4.028 .000 

R2  0.293   

Adjusted  R2 0.274   

F   
15.274  

.000 

*Significantly different from zero at the 0.01 Level 

Note: Based on the author's Survey, 2019 
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Table 5 shows the regression results of travel to dark tourism site model fits with the data 

when performing the regression of dependent and independent variables. It denotes that the 

independent variables have a significant amount of variation in purchase intention. Here R square is 

0.293 or 29.3%, which explains that a 29.3% change in the dependent variable is predicted by the 

independent variables. F-value 15.274 confirmed the strength of the relationship. The value sum of 

squares, mean squares and F-value relationship between the study variables are highly significant at 

the 0.000 level. 

 

Similarly, to determine which independent variables significantly predict the travel to 

Narayanhiti palace museum. The t-value for remembrance was calculated at -.0194 with beta value -

.021 whose p-value is 0.846 (p>0.05). Remembrance, therefore, has a significant negative impact on 

the visit to the Narayanhiti palace museum. Here p-value is greater than 0.05 indicates that travel to 

Narayanhiti palace museum is not statistically dependent upon remembrance, hence H1 is not 

accepted.  The result is contrary to Puryova (2013) and Gaya (2013,) who found that remembrance is 

one of the leading motivation factors in visiting dark tourism sites. 

 

Whereas, the t-test value for morbid curiosity was found to be. 6.222 (p-value of .000 <0.05) 

indicates that morbid curiosity has a significant impact on travel motivation to the Narayanhiti palace 

museum. Thus H2 is accepted. The result is similar to Cakmak (2013), Puryova (2013), and Gaya 

(2013) which found curiosity as one of the motivating factors that influence the visitor to visit dark 

sites. 

 

In the case of education, the t-value was calculated at -.160 with a beta value of -.024 whose 

p-value is .873 (p>0.05). The result indicates that education, therefore, has a significant negative 

impact on the travel to the Narayanhiti palace museum. Here p-value is greater than 0.05 which is 

contrary to the study expectation, education has no effects on travel motivation to dark tourism sites, 

and hence H3 is not accepted.  The result contradicts Mudzanani (2014), Puryova (2013), and Gaya 

(2013), which found that education is one of the motivating factors to visit a dark tourism site. 

However, in the case of heritage, it is a positive significant predictor of travel motivation (beta-value 

of .406, p<0.05). Thus, H4 is accepted.  The result is similar to Mudzanani (2014), and Gaya (2013), 

which found that heritage is one of the motivating factors to visit a dark tourism site Likewise, the t- 

the value of artifacts is .049 whose beta value is 4.028, with (p-value < .000). It indicates artifacts 

have significant effects on travel motivation to Narayanhiti palace museum. The result is similar to 
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Puryova (2013), and Gaya (2013), which found that artifact as one of the leading motivating factors to 

visit a dark tourism site. 

 

The travel to Narayanhiti palace museum is positively influenced by a morbid curiosity of 

push motivation factor and, the heritage and artifact of pull motivation factor and not significantly 

influenced by the remembrance of push motivation factor and education of pull motivation factor. 

 

CONCLUSION    

When analyzing the impact of motivational factors on the flow of tourists at Narayanhiti palace 

museum. The results supported that the push and pull factors have a considerable impact on the flow 

of visitors at the Narayanhiti palace museum. Morbid curiosity under push and heritage under pull 

factors played a significant role on visitor‟s motive to visit a museum. The findings reveals that push 

and pull motivationfactors played a significant role in motivating tourist to visit the Narayanhiti 

palace museum and the other influential motivations for the visitors were historical purpose, massacre 

site, how they lived, and lifestyle. Some of those reasons are similar to general tourist motivations, 

and others to specifics related to the attraction of the specific site. This is the first study that examines 

visitor motivations at Narayanhiti palace museum, a site associated with death and suffering and 

contributes to a deeper understanding of tourist consumption of sites associated with death and 

suffering. The finding of tourist‟s motivation to visit Narayanhiti palace museum will be helpful for 

better site management. Even when tourists were asked to exhibit artifacts linked to the royal 

massacre and to build shrines at the spot where the royal family was killed, almost all tourists showed 

a positive response to the idea of preserving and commodifying the spot as a dark site. Based on the 

finding, the museum can consider improving and strengthening the historical, heritage, and artifacts 

aspects of the site and along with the prospect to make and promote the site as a dark attraction. 
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