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Abstract 

To expand infrastructure, business environment and to consolidate human capital in the 

progressive economies like India there is a need to target on constructional reforms. The blue 

print like “Make in India, Skill India and Digital India” have a potential to boost socio-

economic expansion and economic growth. Mr Narender Modi the Prime Minister of India 

has institute National Programme “Make in India” on 15
th

 August 2014 which was formally 

introduced on 25
th

 September 2014. The programme facilitates investment, promote 

innovation, strengthen skill development and is on process of making the country global 

centre for manufacturing.  “The Make in India” is the inventiveness which focus on making 

business environment crystal clear, systematic well planned, efficient and digital. “Twenty 

five sectors have been identified under this programme and the focus is on making India a 

global manufacturing power house by creating a digital network”
1
. “The Chief Minister‟s 

start-ups scheme has been formulated to educate youth from job seekers to job creators in the 

state of Himachal Pradesh. The scheme contemplates incentives for start-ups to enable 

entrepreneurs to be successful in their ventures”
2
. The present paper on Make in India 

programme with the reference to the state of Himachal Pradesh is an attempt to identify the 

opportunities in terms of manufacturing, generating employment and upgrading skills as 

Himachal is under special state category where many taxes have been layoff. The paper also 

discusses the success story of a young entrepreneurs of Himachal Pradesh. The required data 

for the study is collected through secondary sources like books, articles, journals, 

newspapers, reports and government websites. 

Keywords: Make in India, Entrepreneurship, Start-ups, Manufacturing, Special State 

category. 

                                                 
1
www.makeindia.com 

2
www.startuphimachal.gov.in 
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                                                            I. Introduction 

Entrepreneurship: Every nation in the globe is in a  journey of development and progress. 

An entrepreneurship is the jargon of today‟s  business. The conception of entrepreneurship 

came into vision in 1770‟s, but the interest in entrepreneurship has started growing from the 

beginning of 1980‟s. The main objective of entrepreneurship is of encouraging people to start 

the business. The interest shown by governments of all over the world, the entrepreneurship 

policy is captivating, inspiring and confining entrepreneurs for socio-economic benefits. In 

India entrepreneurship is a primary responsibility of “Ministry of Skill Development and 

Entrepreneurship” but the policies and guidelines are covered by various ministries like 

“Ministry of Human Resource Development” which deals with education component, 

“Ministry of Women and Child Welfare” deals with women empowerment, “Ministry of 

Industry and Commerce” deals with manufacturing sector, “Ministry of Textile” deals with 

entrepreneurship in field of textile, “Ministry of Information Technology deals in information 

technology”, “Ministry of Biotechnology” in biotechnology industry  and “Ministry of 

MSME” deals with entrepreneurship policy governing MSME organizations.  

Make in India: Make in India is a national programme to smooth investment, innovation and 

to build best manufacturing infrastructure in the country. The objective of this programme is 

to attract investors across the globe and to raise manufacturing sector which is led by 

Department of “Industrial Policy and Promotion”, “Ministry of Commerce and Industry”. 

The aim of Make in India is to utilize existing talent, create employment and to empower 

secondary and tertiary sectors. The programme focused to improve India‟s rank of the “Ease 

of Doing Busines”. The twenty five sectors programmes uber make in India include aviation, 

automobile, IT, pharmaceuticals, construction, food processing, textile and garment, media 

and entertainment, tourism and hospitality, railway, roads, biotechnology, space and so on.   

Start-ups/ Innovation/Incubation: The government of India launched “start-up programme 

on 16
th

 January 2016 with the vision of transforming India into country from job seeker to job 

creator”
3
. Start-ups are identified as newly emerged, fast growing businesses. According to 

Government of India “the company can be treated as start-up (1) within five year from the 

date of incorporation (2) It‟s yield do not exceed Rs. 25 Crores in last five years (3) and it is 

functioning towards development, innovation and commercialization of new products and 

                                                 
3
www.startupindia.com 
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services”
4
. The focus of this programme is to empower start-up through innovation, design 

and platform. Start-ups are normally small businesses operated by few founders or 

individuals and put forward the product and services that are not presently being offered in 

the market. Start-up India is an inventiveness of Government of India for supportable 

economic growth and generating opportunities in employment. Many entrepreneurs are 

availing benefits from this scheme by starting their own business. As per start-up India “the 

status report 23
rd

 November 2018, total of 14036 Start-up applications have been recognised 

as Start-ups by Department of Industrial Policy and Promotion and 22 states have formulated 

Start-up policies since October 2014”
5
.  

Himachal Pradesh Chief Minister start-ups/Innovation/Project/New Industrial Scheme:  

Himachal Pradesh is one of the hilly states of India lies in northern part and accord full 

statehood in 1972. Almost 90 percent of population lives in rural area. Agriculture, 

Horticulture, Tourism and Hydroelectricity are the main constituents of state economy. It is a  

home to “Asia‟s largest pharmaceuticals hub, accounts for 26 percent of total hydropower 

potential of India, second largest producer of apple in India and has highest growth in the 

number of technical institution in last four years”
6
. 

To educate youth from job seeker to job creator the Start-up India scheme in the state of 

Himachal Pradesh is known by Chief Minister start-ups/Innovation/Project/New Industrial 

Scheme. The nodal agency is Department of Industries, and the incentives are given under the 

categories like a) Start-ups/New Industries/Innovators b) Incubators c) Innovators. There is 

an arrangement of creating incubation centre in state to create awareness and to demonstrate 

necessary infrastructure. The main goal of scheme is to create self-employment, employment 

generation and to enhance the skills of entrepreneurs by providing support under professional 

guidance. The scheme assist entrepreneurs in manufacturing and service sector. As per data 

available in website of start-up Himachal the total number of “registered start-up in the state 

are 158 and fund disbursement to incubators is Rs. 2.40 Crores. Department of Industrial 

Policy and Promotion has recognised 36+ start-ups in the state”
7
. At present Himachal 

Pradesh rank 16
th

 in “Ease of Doing Business” in India. 

 

                                                 
4
www.startupindia.gov.in 

5
Dipp.gov.in 

6
www.msmedihimachal.nic.in 

7
Startuphimachal.gov.in 
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                                                    II. Review of Literature 

The number of studies on Make in India, Entrepreneurship and start-ups has been reviewed to 

find out the research gap. 

Jagota V. (2015) identifies the opportunities for Himachal to grow as an industrial state in 

harmony with environment and ecology. Make in India is a vast platform for generating 

employment and investment opportunities for foreign and domestic investors in the state. The 

researcher focused on the need of inclusive plan for state‟s infrastructure, accessibility, ease 

of rules, transparency and connectivity so that industrial corridor can be identified and 

developed. Dutta A. (2016) stressed on the role of women start-ups as they are coming with 

more ideas and taking risk to sustain in business. Now the government is supporting start-ups 

by giving faster registration, tax rebates and easy exit. This initiative will help in creating 

employment and income generation if the start-ups can be successful. Shamsi Mohd S. & 

Khan Mohd A. (2016) highlighted on the role of start-ups in development of economies. The 

economic survey tabled large number of start-up in India but few of them were successful in 

grabbing the market. A small start-up with not adequate funds from external agencies and 

institutions but right vision can do wonders. Use of technological and human support will 

help in sustainable development. D.Gaur A.&Pudiya J. (2017) analysed the emerging trend 

of foreign direct investment in IT and BPM sector with „Make in India‟ campaign. The 

researchers observed increase of inflow of F.D.I in India is due to improved infrastructure 

and business environment. Shankar Raj.K&Nithyananda K.V (2017) provide a framework 

for entrepreneurship policy in context to India with the help of identifying relationship 

between policy instrument, variables and outcomes. In spite of constrains the government is 

formulating policy to enrich entrepreneurial society. The increase in level of entrepreneurial 

activity will help in employment and economic growth.  Kumar Gopaldas P. (2018) 

overviewed that the liberal policies and initiative by government for entrepreneurs is a great 

opportunity for the Indian start-ups. Researcher also highlighted the contribution of small 

entrepreneurs in generating employment. The biggest challenges for start-ups are government 

regulations, infrastructure and availability of finance. Sahoo Bharata B. (2018) highlighted 

that the objective of „Make in India‟ programme was job creation, skill development and 

innovation. The main aim of the programme was on economic growth. The researcher found 

this programme a positive summon to investors from all over the world. 
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                                                    III. Rationale of the study  

The state of Himachal has a great potential, future, means and resources for entrepreneurs and 

start-ups. The rationale behind the study of entrepreneurship and start-up in the state of 

Himachal will provide a platform for government to review the scheme, how objectives can 

be met and to create world class technology, start-up by fostering entrepreneurship and 

culture of innovation, which will contribute in wealth, rural development, employment and 

knowledge in the society. 

                                                  IV. Methodology and Objectives 

The study is based on secondary data which has been collected through newspaper, websites, 

magazines, government reports, books, journals and articles. The study is based on following 

objectives: 

1. To understand the basic concept of entrepreneurship and start-up. 

2. To identify opportunities for Himachal Pradesh under Make in India scheme. 

3. To know measures taken by Himachal govt in encouraging entrepreneurs and start-ups.  

V. Opportunities in Himachal 

Himachal is a hilly state of India blessed with nature, good climate, scenic beauty and water 

resources. There is the large number of business opportunities in the state as it has lot of 

agriculture land, accessible labour, tourism, industrialization, government policies and 

Information technology. The focused areas of government are on technology driven 

innovation, rural infrastructure and facilities, Clean technology, agriculture, horticulture and 

related areas, food processing, tourism and hospitality, biotechnology etc. The state provides 

opportunities for domestic and foreign investors to invest in the state by „ease of doing 

business policy‟ like providing of land at concessional rates, easy certification by pollution 

control boars etc. under start-up India scheme.  

VI. Measures taken for Encouraging Incubation/Start-ups/Innovation by H.P. Govt. 

The plan, policies, strategies of govt plays important role in establishing new enterprises.    

 1) In the state there is a provision of creation of incubation centre in the state.  

2) Marketing support of maximum Rs. 10 Lakh is provided to innovation project to launch its 

product.  

3) Financial help of Rs. 30 Lakhs for three years is to be provided to the institutions for 

selling up Incubation and other facilities.  

http://www.skirec.org/
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4) The incubation centre would assist to the start-ups and Innovation Project by “contributing 

in mentoring, access to their labs on free of cost basis and loan are provided for new start-ups 

in micro sections at low interest rate for three years with an investment of Rs. 25 Lakhs”
8
.  

5) The govt also provides incentives to encourage entrepreneurship and start-ups in the state 

by giving land on concessional rates, there is a concession in stamp duty, concession in 

consent fee from H.P. Pollution control board and feasibility study cost subsidy etc. 

    VII. Young entrepreneurs of Himachal Mukesh Bhardwaj and Siddharth Chauhan   

Mukesh is 19 years old, pursuing mechanical engineering from Kangra district of Himachal 

Pradesh. He got his first laptop under Himachal government scheme for scoring good marks 

in 10
th

 standard. After getting laptop he stated exploring the internet world and his interest 

raised in hacking so he learned hacking from YouTube and Google. Someone advised him to 

start a blog for sharing his hacking knowledge with the world. He started a blog named 

Mukesh Tricks 4U. Right now he runs a start-up company named “Digital web India”. The 

main work of his company is to create websites, logo designs and digital marketing. He is a 

successful and recognised entrepreneur running his business with great profit.   

Siddharth is a young 25 years old short film maker from Shimla. His first short film “Boy‟s 

don‟t wear nail paint” grabbed many national and international awards. Siddharth films 

mostly revolve around Himachal culture. The movies of this young filmmaker are based on 

sensitive issues and his creativity makes the movie excellent. He is an independent film 

maker and one of his short films „Pashi‟ a Pahari word which means (trap) got selected in 

Oscar Qualifying Festival in 2018. Presently he started a production company called „Secret 

Corridor Picture‟. His movies are bringing glories for Himachal and he is an inspiration for 

young entrepreneurs.  

 

 

VIII.Conclusion 

There are large number of  start-ups coming up to grab the market with profitability in their 

minds. With the constant  support from government, India‟s start-up scheme attempts to build 

the start-up environment with talent, innovation, incubation and education. The state of 

Himachal Pradesh has advantageous conditions like climate, electricity, area, water, and ease 

of rules for entrepreneurship and start-up. The state government is also educating and 

                                                 
8
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promoting the people to become employment creators by upgrading the skills and by 

providing support to set up their units under professional guidance. Key focus areas of start-

up scheme in the state is technology driven innovation, rural infrastructure, to facilitate craft, 

art, water and sanitation, renewal energy, healthcare, tourism and hospitality. For inclusive 

growth there is need of focussing on the infrastructure, simplification of rules, online portals, 

connectivity, reform in laws, skill development, coordination between departments, research 

and development so that entrepreneurial and start-up culture can be established in the state.                                         
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