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Introduction: 

Every corporate environment is said to have a “glass ceiling” when it comes to women 

moving up the ladder success. However, these go-getters have surely proved this notion 

wrong by achieving success through sheer hard work and dedication. 

Women are generally perceived as home-makers with little to do with economy or commerce. 

But this situation is changing. In modern India, a number of women are taking up 

entrepreneurial activity, especially in small and medium scale industries. Even as women are 

receiving education, they face the prospect of unemployment. In this background, self-

employment is regarded as a remedy to generate income. The planning commission as well as 

the Indian government recognizes the need for women to be part of the mainstream of 

economic development. Women entrepreneurship is seen as an effective strategy to solve the 

problems of rural and urban poverty. 

Previously, women in India have been generally found in low productive sectors such as 

agriculture and household activities. Human Development Report, 2004 ranks India 103 in 

gender related development index. As per 2001 census; women constitute nearly half of 

India’s population. Out of this total, 72 per cent were engaged in agriculture, 21.70 per cent 

in other non-agricultural pursuits with only 6.30 per cent in household industries. 

The role of women entrepreneurs is especially relevant in the situation of large employment 

that the country faces. The modern large scale industry cannot absorb much of labour as it is 

capital intensive. The small scale industry plays an important role absorbing around 80 per 

cent of the employment. The myth that women cannot engage in productive employment 

needs to be dispelled. They can be encouraged to set up small and medium scale industries on 

their own initiative. Entrepreneurship development for women is an important factor in 

economic development of India. Rural women can be encouraged to start cottage industries. 

Rural based micro enterprises have been encouraged by the government by various schemes 

such as integrated rural development program, training of rural youth for self employment 

and development of women and children in rural areas. The aim is to remove poverty through 

entrepreneurial programmes. 

 

Objectives and methodology: 

The main intention of this research paper is to study the impact and relevance of successful 

Indian women entrepreneurs in developing Indian economy. In addition to this, to identify the 

major constraints faced by Indian women entrepreneurs. Further, the researcher has taken a 

review of successful Indian women entrepreneurs and their contribution in the development 

of India. This article is based on secondary data like research papers published in the various 

journals, information available on internet and literature available in the form text or 

reference books pertaining to women entrepreneurs. 

 

Major constraints faced by women entrepreneurs: 

I) Motivational factors:Self motivation can be realized through a mind set for a successful 
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business, attitude to take up risk and behavior towards the business environment and society 

by shouldering the social responsibilities. In addition to this, other factors like family support, 

government policies, financial assistance from the various agency and environment are also 

important for women to establish business units. 

 

II) Market oriented risk: Stiff competition in the market and lack of mobility of women 

make the dependence of women entrepreneurs on a middleman indispensable. Many business 

women find it difficult to capture the market and make their products popular. They are not 

fully aware of the changing market conditions and hence can effectively utilize the services 

of media and internet. 

 

III) Exposed to the training programs: Training and induction programs and workshops for 

every type of entrepreneur is available through the social and welfare associations, based on 

duration, skill and the purpose of the training and induction program. Such programs are 

really useful to new, rural and young entrepreneurs who want to set up a business unit on 

their own capacity. 

 

IV) Lack of confidence: Generally, women have lack of confidence in their strength and 

competence. The society and family members are reluctant to stand beside their 

entrepreneurial growth. To a certain extent, this picture is changing among Indian women and 

yet to face a tremendous change to increase the rate of growth in entrepreneurship. 

 

V) Knowledge in business administration: Women must be literate and trained constantly 

to acquire the skills and knowledge in all the functional areas of business management. This 

can facilitate women to excel in decision-making process and establish a good business 

network. 

 

VI) Socio-cultural barriers: Family members of women, orthodox approach to look at 

women and personal obligations are sometimes a great barrier to survival and success in 

business career for women entrepreneurs. Only few women are able and ready to manage 

both home and business competently, devoting enough time to perform all their 

responsibilities as per priorities. 

 

VII) Awareness about the financial assistance: Various financial institutions extend their 

support in the various forms like loans, incentives, schemes etc. Even, sometimes every 

woman entrepreneur may not be aware of all the financial assistance which is provided by the 

financial institutions. With this, the sincere efforts taken towards women entrepreneurs may 

not reach the entrepreneurs in some areas i.e. rural and backward. 

VIII) Identifying the available resources: Women are hesitant to find out the access to 

cater to their needs in the financial and marketing areas. In spite of the mushrooming growth 

of associations, institutions and the schemes from the government side, women are not 

enterprising and dynamic to optimize the resources in the form of reserves, assets, and 

mankind or business volunteers. 

Empowering women entrepreneurs is essential for achieving the goals of sustainable 

development and the bottlenecks hindering their growth must be eradicated to entitle full 

participation in the business. Rather than training and induction programs, newsletters, 

mentoring, business fairs and exhibitions also can be a source for entrepreneurial 

development. As a result, the desired outcomes of the business are quickly achieved and more 
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of remunerative business opportunities are found. Henceforth, promoting entrepreneurship 

among women is certainly a short-cut to rapid economic growth and development. Well 

educated, technically sound and professionally qualified women should be encouraged for 

managing their own business unit rather than dependent on employment. The hidden talents 

of young women can be identified, traced-out, trained and used for various types of industries 

to increase the productivity in the industrial sector. 

 

Successful Indian women entrepreneurs and their contribution in the development of 

India: 

The Indian women entrepreneurs have the ability to observe and learn from their 

surroundings. Known for persuasiveness and an open style of problem solving, the Indian 

women know how to win with panache and accept risks with grace. These are the qualities 

that perhaps make Indian women the best entrepreneurs. 

Number of women entrepreneurs in India has increased considerably as the educated women 

of today are not ready to spend their whole life within the four walls of their house. They 

demand equal respect from their partners and family members. However, Indian women have 

come a long way from being bound by the age old traditions and customs. But now-a-days 

various husbands are encouraging their spouses for developing the entrepreneurship qualities 

among them. In spite of this; many women entrepreneurs are able to taste success in 

everything they do with hard work, competence, patience and will power. With this, some 

women have made their name and wealth in the field of entrepreneurship. Following are the 

most successful and powerful women entrepreneurs in India. 

 

I) Indra Nooyi: Nooyi was born in America on 28
th

 October, 1955. She did her bachelors 

from Madras Christian College and MBA from Indian Institute of Management, Kolkata. 

With a master’s degree in Public Management from Yale University, this brilliant corporate 

lady started her career in Boston Consulting Group and moved on to held several senior 

positions at Motorola and Asea Brown Boveri before joining PepsiCo. Nooyi joined PepsiCo, 

one of the world’s leading food and beverage companies in 1994 and strong-willed, with an 

acute acumen for financial strategizing, she became the CFO and President in 2001. Her 

strong acumen for business has helped the company garner as much as 30 billion dollars 

worth of crucial deals within the last couple of years. She turned the company into a bold risk 

taker. In 1998, PepsiCo acquired Tropicana. In 1997, PepsiCo started its own fast food chain. 

Nooyi Contributes to social responsibility by promoting socially responsible business 

practices. Her name appeared on Wall Street Journal’s list of 50 women to watch in 2007 and 

2008 and she is one of the most admired women entrepreneurs in India. 

II) Dr. Kiran Mazumdar Shaw: Dr. Kiran Mazumdar Shaw educated at the Bishop Cotton 

Girls’ School and obtained her honors degree in Zoology from Bangalore University and 

brewery at Baallarat University. Her first job was in Carlton University Beverages in 1974 as 

a trainee brewer. She is the Chairman and Managing Director of Biocon Limited. It was she 

who founded Bioconn India Limited in the year 1978 with a meager capital of Rs. 10000 and 

the first operation that the company took was to extract enzymes from Papaya. The company 

was then running in her garage. She applied for loans to many banks and applications were 

rejected as biotechnology was a new work then and the company which is run by a woman 

entrepreneur had no assets. Overcoming all such teething problems Dr. Kiran Muzumdar had 

managed to make Biocon India Limited, one of the biggest bio-pharma companies in India. 

The company went for an IPO. The issue was over-subscribed by over 30 times. After the 

initial public offering, Dr. Kiran held almost 40 per cent of company’s stock. She is regarded 
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as one of the richest women in India with a worth of Rs. 2,100 Crores and is the most 

powerful woman entrepreneur in India. 

 

III) Anu Aga: Anu aga was born on 3
rd

 August, 1942 in an upper middle-class Parsi family 

in Mumbai. She did her B.A. in Economics from St. Xavier’s College, Mumbai and Post-

Graduation in Medical and Psychiatric Social Work from the prestigious Tata Institute of 

Social Sciences, Mumbai. She had also been a Fullbright Scholar and studied in the United 

States for four months. She was married to Rohinton Aga, a graduate from the Harvard 

Business School and became parents to daughter Meher and son Kurush. Rohinton died in 

1996 of massive stroke and a little over a year later, her son Kurush died at the age of 25 

years. 

Anu Aga started her career in Thermax in 1985 and later headed its human resources division 

from 1991 to 1996. After the death of her husband, she took over as Chairperson of Thermax 

Engineering. The condition of the company was very critical with the Rs. 400 share falling to 

Rs. 36. In order to make the company profitable, she appointed a consultant from abroad to 

restructure the company was back on the tracks, Anu Aga, the woman entrepreneur in India, 

stepped down from her post in 2004 and now she is spending more time for social activities. 

Mumbai Management Associations awarded her Management Women Achiever of the Year 

Award 2002-03. Also Modern Education Society’s Ness Wadia College of Commerce, Pune 

awarded the Scholar of the Year Award to Anu Aga in 2010 for her exemplary work in the 

field of industry, academic and social work. In 2010, Government of India awarded Padma 

Shri to Anu Aga for her social work. Anu Aga is currently Chairperson of “Teach for India”. 

She was nominated to Rajya Sabha on April, 26, 2012 by President Pratibha Patil. 

 

IV) Ekta Kapoor: Daughter of yesteryear actor Jeetendra and sister of Tushar Kapoor. Ekta 

Kapoor is the creative head for Balaji Telefilms, a name synonymous with the most popular 

operas in India. Ekta Kapoor known for making successful soap operas since 2000. Her first 

venture started with “KyunkiSaasBhi Kabhi Bahu Thi” on STAR Plus 2000. In addition to 

this, her production house has many hit serials to its credit “Kahani GharGhar Ki”, Pavitra 

Rishta” and many others. She has won the Hall of Fame Award at the 6
th

IndainTelly Awards 

during 2006 for her contribution to the Indian Television Industry. Ekta is the most powerful 

and smartest communicator and is the top producer for Hindi Serials and Movie making. She 

is one of the top women entrepreneurs in India. She is also very professional and has strong 

business acumen. She is known as a voguish woman with a decisive agenda. Famous for her 

affinity with the letter “K” with which all her creation titles start. 

 

V) SulajjaFirodia Motwani:Sulajja is known for her academic accomplishment as well. 

Apart from being a rank holder, her name has appeared in the toppers list in the examinations 

she’s attended and graduated from the Pune University. Sulajja did her MBA in America. 

Later, she worked in BARRA International, a California based investment consultancy firm 

for four years and then returned to India and joined her family business. She is known for her 

immense contribution in making the company reach its pinnacle of success. 

SulajjaFirodia Motwani, the Managing Director of Kinetic Motors and Managing Director of 

Kinetic Finance, is responsible for Kinetic’s transformation from a moped company to a 

manufacture of great versatility like scooters and motorbikes. She travels a lot around India 

and likes to deal face to face with people. This is how she tries to understand the market in 

her country. During her tenure as Director, Kinetic Engineering Limited has witnessed a 

tremendous increase in sales, growth and development. 
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VI) Simone Tata: Holding the coveted title of being the “Cosmetics Czarina of India”, 

Simone Tata has been instrumental in changing a small subsidiary of Tata Oil Mills into the 

largest cosmetic brand in India-Lakme, synonymous today with Indian fashion. Simone 

joined Lakme in 1961 and became Chairperson in 1982. The company is now sold to 

Hindustan Liver. She is now heading Trent Limited another subsidiary of the Tata Group. 

 

VII) Vidya Manohar Chhabria: Vidya is a wife of late Manohar Rajaram Chhabria and she 

is now leading Dubai based Jumbo Group with $1.5 billion business conglomerate. She 

became Chairperson of the company after the death of her husband in 2002. She runs the 

business with the help of her three daughters. This Jumbo Group is involved in supply-chain 

management and brewing in India while in Dubai it deals with tyres and tubes, brewing, 

distilling, chemicals, machinery, consumer electronics and durables etc. She was ranked 38
th

 

most powerful women by the Fortune Magazine in 2003. 

 

VIII) Priya Paul: Priya Paul finished her Bachelor’s in Economics from the Wellesley 

College in USA. She entered the family business at the age of 24 after her father Surrendra 

Paul was assassinated in 1990 and is currently Chairperson, Apeejay Park Hotels. The 

ApeejaySurrendra Group has many different subsidiaries such as hotel, tea, retail, shipping, 

financial services and real estate. Her contributions in the segments of Commerce and Industy 

and her efforts have been recognized through various citations and awards “Young 

Entrepreneur of the Year Award” from the Federation of Hotels and Restaurants Association 

of India, Businessperson of the Year, Economic Times Awards and the Park Hotel being 

rated as one amongst the best 101 Hotels Worldwide by “Tatler” magazine in the UK. 

 

IX) Indu Jain:Indu Jain has many different identities such as that of a entrepreneur, 

humanist, educationalist, great lover of art and culture. She was the Chairman of the “The 

Times Group”, the biggest and the most powerful media house in India. The company was 

bought from a British Group. Now, her sons Samir and Vineet are running the company. 

Among the major products of the company, “The Times of India”, is the largest selling 

English daily newspaper of the world. In 2000, Jain delivered a speech at the Millenium 

World Peace Summit of Religious and Spiritual Leaders. 

 

X) Neelam Dhawan: Neelam Dhawan, the Managing Director of Microsoft India and is the 

Head of Marketing and Sales Operations of the company throughout India. At the start of her 

career she yearned to be a part of major players in the FMCG space such as Asian Paints and 

Hindustan Level. Unfortunately, these organizations did not want a woman to be a part of 

their marketing and sales efforts and hence she was rejected at that time. Before joining 

Microsoft, Neelam had been part of many prominent companies such as IBM, HP and HCL. 

She has become a pioneering figure in the IT industry of India. Neelam has been working in 

the Indian IT field for the last twenty two years. 

 

XI) Naina Lal Kidwai: From being Head of Investment Banking at ANZ Grindlays during 

1982-1994 to Vice Chairman JM Morgan Stanley, Naina Lal Kidwai is one of the most 

successful and famous Indian business women of today. The first Indian woman to graduate 

from the elite Harvard Business School, she is currently Country Head and Group General 

Manager HSBC Group India. Apart from working at HSBC, Kidwai has also other eminent 

positions such as that of Global Advisor, Harvard Business School, non-executive director at 
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Nestle SA and as a member of Governing Board NCAER, Auditor General of India and 

several other positions. Naina has received the distinguished Padma Shri award for her 

contributions in the segment of Trade and Industry. 

 

XII) Mallika Srinivasan: Malika Srinivasan, currently the Director of TAFE India, was 

honoured with the title of Business Woman of the Year during 2006 by the Economic Times. 

She joined the company in 1986 and has been responsible for accelerating turnover from 85 

crores to 2900 crores within a span of two decades. Mallika has an MBA degree from 

Wharton School of Business, Pennsylvania. 

 

XIII) Lalita Gupte: Lalita Gupte is Joint Managing Director of ICICI Bank, the second 

largest bank of India. Lalita Gupte holds a Master’s Degree in Management Studies from 

Jamnalal Bajaj Institute of Management Studies. She joined ICICI Bank in 1971. Her reason 

behind success is her supportive family. She got great support from her husband and in laws. 

 

XIV) Kalpana Morparia: Kalpana Morparia is a graduate in law from Mumbai University. 

She joined ICICI in 1975 as a Senior Legal Officer. In 1996, she became General Manager. 

She became Executive Director in 2001. Kalpana Morparia, currently Joint Managing 

Director of ICICI Bank. In 2009, for her contribution in Finance and Banking sector in India, 

Indian Merchants’ Chamber awarded her. 

 

Conclusions: 

The role of business women in economic development is inevitable. Now-a-days women 

enter not only in selected professionals but also professions like trade, industry and 

engineering. Women entrepreneurship must be molded properly with entrepreneurial traits 

and skills to meet the changes in trends, challenges, global market and also be competent 

enough to sustain and strive for excellence in the entrepreneurial area. 

The Indian woman has the ability to observe and learn from her surroundings. Known for 

persuasiveness and an open style of problem solving, the Indian woman knows to win with 

panache and accepts risks with grace. These are the qualities that perhaps make Indian 

women the best entrepreneurs. 

Economic growth and development depends upon successfully utilizing one’s workforce, 

both male and female. Despite its recent economic advances, India’s gender balance for 

entrepreneurship remains among the lowest in the world. Improving this balance is an 

important step for India’s development and its achievement of greater economic growth and 

gender equality. 

Unlocking female entrepreneurship will promote a broader dynamic economy and economic 

growth generally. 

Finally, we need to develop a better understanding of how these gender networks influence 

aggregate efficiency. 
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