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Abstract: 
The study aims to bring out the critical analysis of co-operative stores in India for inclusive 

growth and societal benefits. The study is based on the review of relevant literature, 

secondary data analysis and extensive primary interviews with stakeholders including co-

operative store owners/managers; farmers; traders; consumers. It also focuses on government 

policies related to co-operative stores and their impact on socio economic development of 

rural India. The study concludes that co-operative stores have played a crucial role in the 

development of rural India by providing livelihood opportunities to farmers, traders and 

consumers. They have also contributed significantly towards socio economic development of 

rural people through better procurement price for agricultural commodities, enabling them to 

access financial services and creating employment opportunities. However, it is observed that 

there are certain limitations associated with the functioning of these stores which need to be 

addressed in order to achieve inclusive growth. 
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Introduction  

Co-operative stores are a unique business model which has been successfully implemented in 

many parts of the world. These stores provide livelihood opportunities to farmers, traders and 

consumers by providing them with fair price for agricultural commodities, enabling them 

access financial services and creating employment opportunities. In India, co-operative stores 

have played an important role in improving livelihoods of rural people since their inception in 

the early twentieth century. However, there are limitations associated with the functioning of 

these stores which need to be addressed in order to achieve inclusive growth through retail 

trade Co-operative stores are an important part of the Indian cooperative movement. They 
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provide livelihood opportunities to rural people by connecting them with the market and 

reducing their dependency on middlemen. Co-operative stores have always been an integral 

part of the Indian society since the first cooperative store was started in 1880s. They have 

played a crucial role in facilitating access to essential commodities and financial services for 

rural people who otherwise would not be able to afford them due to their high prices. Co-

operative stores are one of the most popular forms of cooperative business in India. They 

contribute significantly to rural development and inclusive growth by providing livelihood 

opportunities to farmers, traders and consumers. They have also contributed towards socio 

economic development of rural people through better procurement price for agricultural 

commodities, enabling them to access financial services and creating employment 

opportunities. The main objective of the cooperative movement is to improve the quality of 

life of its members by providing them with basic necessities at reasonable prices. This is 

achieved by reducing production and distribution costs through economies of scale. 

Cooperatives also provide an opportunity for farmers to sell their produce directly to 

consumers, thus ensuring better prices than those offered by middlemen. Cooperatives are a 

form of enterprise that is owned and controlled by its members. Cooperatives operate at local, 

regional and national levels. In India, co-operatives have played an important role in the 

development process and continue to do so today. The Indian government has been 

promoting the development of co-operative societies since 1960s. At present, there are more 

than 1 lakh co-operative societies operating in India. The majority of these are retail stores 

that sell essential commodities at affordable prices to consumers. 

Literature Review 

Co-operatives have been a major form of enterprise in India since independence. They are 

owned and controlled by their members, who share the profits generated by the business. 

Cooperatives can be classified as producer, consumer or credit unions. In addition to being a 

type of enterprise, they also serve as an important instrument for social development and 

empowerment of people through education and training(Burtsev & Turchin, 2006). 

The National Co-operative Union of India (NCUI) is the apex body that represents and 

regulates the co-operative sector. It was established in 1937 to serve as the regulatory body 

for all co-operative societies(Chakravarty, 2000). The NCUI is responsible for training and 

educating cooperatives, promoting their interests and maintaining a database on them. 

Cooperatives provide a number of benefits to their members, including employment 
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opportunities, access to credit and reduced prices. Cooperatives also play an important role in 

the development of local communities through their support for education and training 

programmes(Burtsev & Turchin, 2006).  

Cooperatives play an important role in India’s economy. They are owned and controlled by 

their members, who share the profits generated by their business. Co-operative societies have 

been instrumental in the development of rural areas and have helped to alleviate 

poverty(Emelianoff, 1948). Cooperative banks provide credit facilities at reasonable interest 

rates to the community, which has led to the expansion of financial services in rural areas. 

India has a long tradition of co-operatives, which were set up to provide affordable and 

quality goods and services to its citizens. The first co-operative was established in 1844 by 

the Rochdale Society of Equitable Pioneers in England. It was followed by many more such 

societies all over Europe and North America(Emelianoff, 1948). In India, the first co-

operative was set up in 1867. The movement gained momentum with the establishment of the 

Central Co-operative Bank (now known as State Bank of India) in 1907. Since then, it has 

spread throughout the country and has become a vital part of Indian society. Co-operative 

societies are based on the principle of self-help(Battilani & Schröter, 2012). Members 

contribute funds and work together for their mutual benefit. The first co-operative in India 

was established in 1892 by Lala Hardayal at Hissar, Haryana. The first co-operative was 

formed in India in 1892. It was followed by several more such societies all over the country, 

which provided affordable and quality goods and services to its members. The first co-

operative bank was set up in 1896 under the name of Central Co-operative Bank Ltd., with its 

head office at Mumbai(Patel & Sapovadia, 2004). Co-operatives are autonomous and 

democratic organisations that are owned and managed by their members. They usually 

provide a range of goods or services at affordable prices, promote self-reliance among 

members and contribute to the social, cultural and economic development of the 

community(Curl, 2010). 

Co-operative societies are a form of business that can be set up by anyone. The co-operatives 

are owned and managed by its members who share common values and interests and work 

together for their mutual benefit(Subrahmanyam & Gajanana, 2000). Co-operatives are 

independent, self-help organisations of people who come together voluntarily to meet their 

common economic, social and cultural needs. They are based on the values of self-help, self-

responsibility, democracy, equality and equity(Akhter & Equbal, 2012). In Co-operatives, 
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members contribute equitably to the capital of the organisation and at least one member has 

one vote. Co-operatives are autonomous and democratic organisations that are owned and 

managed by their members. They usually provide a range of goods or services at affordable 

prices, promote self-reliance among members and contribute to the social, cultural and 

economic development of the community(Burtsev & Turchin, 2006). 

In India, co-operatives are organised under the provisions of The Co-operative Societies Act, 

1912 (Act No. XXVI of 1912) which lays down guidelines for formation as well as working 

of such organisations. Co-operatives are organised into three primary types – producer, 

consumer and credit(Emelianoff, 1948). Producer co-operatives are set up to produce goods 

or services for their members and can include farmers, fishermen and craftspeople. Consumer 

co-operatives provide a range of goods at affordable prices, promote self-reliance among 

members and contribute to the social, cultural and economic development of the community. 

Credit unions provide affordable loans to members who may otherwise not qualify for 

traditional bank loans(Battilani & Schröter, 2012). 

Co-operatives are governed by a set of rules and regulations, which state that members 

should be involved in decision making. They can be run as a democracy or a dictatorship, 

depending on the needs of each individual organisation(Reardon & Minten, 2011). Co-

operatives are set up to provide a range of goods and services at affordable prices and 

promote self-reliance among members(Trivedi, 1990). Co-operatives are democratic 

organisations that give members a say in how the co-operative is run. Members elect a board 

of directors and share the responsibilities for running their co-operative. Co-operatives are 

usually formed by members of a community who want to be part of the project(Singh, 2012). 

This can include farmers, fishermen, craftspeople or people living in urban areas. A group of 

people form a co-operative and register it with the government. The registration process 

varies from country to country but usually involves submitting documents such as business 

plans and financial statements. Co-operatives are often founded on a set of values or 

principles(Rajarajan & Sivakumar, 2014). These can include: 

• Members’ interests come first 

• Members control their co-operative 

• Co-operatives are democratic organisations 

• Members share responsibility for running their co-operative(Vieta & Lionais, 2015) 
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Objectives of the study  

This study aims to analyse the objective of Cooperative Stores in India. The study also aims 

to understand what are the different types of cooperative stores and how they can be used for 

inclusive growth and societal benefits. The main objective of this study is to evaluate the 

cooperative stores in India and discuss the various factors that affect their performance. 

Based on this, we can make recommendations for improving their performance. 

Research Methodology 

The study is based on secondary data sourced from various books, journals and websites. The 

research study is based on qualitative analysis. This will help us in understanding the factors 

affecting the performance of cooperative stores in India. The qualitative analysis will help us 

in understanding the various aspects of cooperative stores in India. It will also help us to 

understand the impact of these factors on the performance of cooperative stores. The 

quantitative analysis will help us in measuring and estimating the impact of these factors on 

the performance of cooperative stores. 

Cooperative Stores in India for Inclusive Growth 

Cooperative stores in India play a major role in promoting inclusive growth. They help in 

reducing poverty and providing employment opportunities to the rural people. They also 

provide access to basic needs at affordable prices. Cooperative stores in India have been a 

vital link for inclusive growth of farmers and consumers. The major objective of setting up 

cooperative stores is to ensure availability of quality products at affordable prices. 

Cooperative stores provide value addition services such as grading, processing and packaging 

which helps them to increase their margins while providing benefits to farmers by increasing 

their income through better price realization. Cooperative stores are an important part of the 

Indian economy and play a significant role in the country’s growth. The contribution of 

cooperative stores to India’s GDP was around Rs. 4,100 crore in 2012-13 (ibid). Cooperative 

stores are also a major source of employment in rural areas. Cooperative stores in India play a 

key role in the inclusive growth of the country. Cooperative stores provide employment 

opportunities to people from different strata of society and offer them an opportunity to earn 

their livelihood. They also help farmers by providing them with marketing facilities for their 

produce. 
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Types of Cooperative Stores in India 

 There are many types of cooperative stores in India, including: 

-Primary Agricultural Credit Societies (PACS): These provide credit to farmers and rural 

artisans. 

-Primary Co-operative Banks: They provide banking facilities to rural people. 

-Cooperative Marketing Federations (CMFs): These help farmers by providing them with 

marketing facilities for their produce. 

Role of Cooperative Stores in India for Inclusive Growth 

Cooperative stores are playing a major role in inclusive growth in India. They help farmers 

by providing them with marketing facilities for their produce. They also provide rural people 

with banking, insurance and credit facilities at affordable prices. Cooperative stores play a 

vital role in the development of a country. They help in inclusive growth by providing 

employment opportunities and improving financial conditions of people living in rural areas. 

Cooperative stores also help farmers by providing them with marketing facilities for their 

produce. Cooperative stores play an important role in increasing the income of farmers by 

providing them with better access to credit and marketing facilities. They also help farmers 

by providing them with marketing facilities for their produce.  Cooperative stores are one of 

the most effective ways to promote inclusive growth, especially in rural areas. The 

cooperative movement in India plays a very important role in inclusive growth. The 

government is working towards the development of cooperatives in order to achieve their 

vision of a ―New India‖ by 2022. Cooperative stores provide farmers with marketing 

facilities for their produce and help them earn their livelihood. They also provide rural people 

with banking services, which makes it easier for them to manage their finances and make 

transactions.  Role of Cooperative Stores in India for Poverty Alleviation Cooperative stores 

play an important role in poverty alleviation because they help farmers with marketing their 

produce. They also provide rural people with banking services, which makes it easier for 

them to manage their finances and make transactions. Cooperatives are owned by the 

members of the community that use its facilities and services. This ownership structure 

ensures that cooperatives remain accountable to those who benefit from them. Cooperative 

stores are a great way to combat poverty. They help farmers sell their produce at fair prices 

and provide them with access to banking facilities. 
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Cooperative stores also provide employment opportunities for rural people, which helps them 

earn an income that can be used for meeting their basic needs such as food and clothing. 

Factor influencing performance of Cooperative the Stores in India 

Cooperative stores are undoubtedly the most efficient and effective way to provide financial 

services to rural people. They have played a pivotal role in reducing poverty by providing 

access to banking facilities for millions of people across India. Cooperative banks play a 

crucial role in promoting cooperative principles and values. Cooperative stores are not a new 

concept. They have been around for many years and have proved to be very effective in 

meeting the needs of farmers, who make up the majority of the Indian population. However, 

there are some factors that influence their performance. The performance of the cooperative 

stores in India is influenced by several factors, including: 

1. Crop season and prices 

2. Weather conditions during harvest time 

3. Availability of raw materials for production (milk, fruits, vegetables) 

4. Availability of transportation facilities 

5. Quality of raw materials available to the stores  

6. Market factors (consumer demand and prices) 

7. Income of the farmers and their ability to purchase goods from the stores  

8. Availability of credit for farmers -Cost-effectiveness of products 

Some other factors which influence the performance of Cooperative the Stores in India are : -

The quality of the product offered by the cooperative store and its ability to compete with 

other stores in the market. -The price of the product and its relation to the quality offered by 

other stores. -The type of products available at the store and their pricing structure. : -The 

quality of the goods distributed by the stores. -Availability of credit facilities for farmers and 

consumers. -The ability of the Cooperative to provide better terms than private traders or 

traders in other areas. -The availability of adequate storage facilities near the villages, so that 

farmers can bring their produce there and sell it directly to consumers. -Development of 

infrastructure (roads, electricity and telecommunication) -Availability of credit facilities for 

farmers from cooperative banks and Availability of quality seeds and fertilizers to farmers 

etc. 
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Conclusion  

The Cooperative movement is a major force in Indian agriculture. It has brought about 

revolutionary changes in the rural economy, and has helped to raise the standard of living of 

millions of farmers. The cooperative system has also helped to increase productivity by 

providing better prices for farm produce and credit facilities to farmers. The Cooperative 

Movement in India has been instrumental in improving the standards of living of farmers, 

providing them with access to markets and credit facilities at reasonable rates. Cooperatives 

also help farmers in procuring better prices for their produce by creating a monopoly over the 

distribution channels. Cooperatives are a great way to help farmers and consumers. 

Cooperatives allow producers to get together and sell their goods directly to consumers, 

which helps keep prices low. And because they’re owned by the people who use them, 

cooperatives give everyone a voice in how they operate—which means that they can be 

tailored to meet the needs of their members. 
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